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“These are big numbers. The consumers are ready,” he said.

But those consumers don’t believe businesses are as
committed to the environment as they need to be.

More than 60 percent of consumers think businesses should
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Consumers are ready for green revolution

change their behavior. Only 16 percent believe businesses

are addressing global warming, said MindClick CEO JoAnna

Abrams.

And a lot of the marketing businesses are doing around
green is missing the mark. Terms like carbon footprint and
even sustainability leave consumers cold, the MindClick
executives said. Instead, businesses should focus on
optimistic messages and products that combine quality and
sustainability.

“What’s really needed is to push the envelope,” Abrams
said.
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I love this! “It’s extremely exciting. It’s
revolutionary,” Berrent said. Berrent said consumers
are going green, even if they aren’t committed
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environmentalists or even believers in global warming.More

That is exactly why I named my company Meeting
Revolution! What we are going through right now is a
revolution. Very similar to the industrial revolution
and the quality revolution. Change is good!
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